
PADI WORLDWIDE 
Job Description 

 
Job Title: Global Social Media Consultant 
Department: Global Consumer Marketing 
Reports To: Sr. Manager, Global Performance Marketing 
 
SUMMARY  
The Global Social Media Consultant is responsible for the management and coordination of PADI’s social media 
channels as well as the development and execution of social content across channels. This includes establishing clear 
channel goals, creating and implementing a social media strategy consistent with the organization’s brand and 
corporate initiatives, developing a content generation strategy and posting schedule, and the ongoing analysis and 
reporting of channel performance. This role also works in direct cooperation with the Sr. Manager, Global 
Performance Marketing as well as the Global Social Media Consultants located in other international PADI Offices. 
 
Supports the four corporate primary objectives; safe and responsible diver acquisition and retention; member 
acquisition and retention; financial prosperity; global operational alignment in message, products, systems and 
procedures. Support the mission statement and strategic plan.  
 
ESSENTIAL DUTIES AND RESPONSIBILITIES include the following. Other duties may be assigned. 

 Develop and implement an integrated social media tactical strategy for the PADI Blog, PADI’s Global Social 

Channels like Facebook, Instagam, Twitter, TikTok, YouTube, and others.  

 Manage PADI Global B2C and B2B social media channels and PADI Travel channels on a daily basis (in coordination 

with Social Media Consultants in other PADI Offices) using social media management tools such as Khoros.  

 Create and source engaging content for social media channels that may include images, videos, cinemagraphs, 

GIFs, including coordination of translations. 

 Identify and tap into new and emerging social media channels and trends specifically geared towards younger 

audiences.  

 Manage and implement influencer marketing program from a global perspective. 

 Oversee content creation for PADI blog including the ideation of article topics, writing and/or posting the articles 

and managing external blog content contributors. 

 Monitor conversations across all channels and engage with users in a tone and manner consistent with the PADI 

brand.  

 Monitor trends and encourage adoption of social media tools and tactics to reach the maximum audience in the 

most relevant manner. 

 Develop and implement social media campaigns to increase engagement and followers including contests or 

promotions. 

 Identify social strategies to promote, manage, monetize and analyze global marketing campaigns across social 

channels. 

 Work with B2B Regional Marketing teams to provide consulting advice to PADI Members on social media and 

blog content.    

 Develop brand equity and improve all brand related aspects across social channels. 

 Track and monitor the effectiveness and success (ROI & engagement) of each channel and individual initiatives. 

 Work with Analtyics team to develop social media dashboards in order to help analyze performance data and 

provide intelligent insights and recommendations based on data conclusions. 

Adhere to the Corporate Record Retention policy.  Adhere to the policies set forth in the Employee Handbook 
including, but not limited to, the IT Computer Use Policy and the Sexual Harassment Policy. 
 
QUALIFICATIONS 
To perform this job successfully, an individual must be able to perform each essential duty satisfactorily. The 
requirements listed below are representative of the knowledge, skill, and/or ability required. Reasonable 
accommodations may be made to enable individuals with disabilities to perform the essential functions. 



EDUCATION and/or EXPERIENCE  

 Bachelor's degree (B.A.) from four-year college or university, Marketing or Communications degree required, 

emphasis in eMarketing or social media marketing preferred. 

 Minimum three years of experience in a B2C or B2B social media, marketing or communications role. 

 Experience in content development such as social media posts, blog articles, videos, and digital advertising. 

Samples may be requested. 

 Experience with CMS such as WordPress and Drupal. 

 Experience with social media management tools such as Khoros. 

 Experience with Google Data Studio, Google Analytics, Facebook Insights and other analytics software. 

 Strong copy writing skills and attention to detail. 

 PADI Open Water Diver certification or higher, or action sports background preferred. 

LANGUAGE SKILLS 
Ability to read, analyze, and interpret general business periodicals, professional journals, technical procedures, or 
governmental regulations. Ability to write reports, business correspondence, and procedure manuals. Ability to 
effectively present information and respond to questions from top management, public groups, and/or boards of 
directors. 
 
MATHEMATICAL SKILLS  
Ability to calculate figures and amounts such as discounts, interest, commissions, and percentages. 
 
REASONING ABILITY  
Ability to solve practical problems and deal with a variety of concrete variables in situations where only limited 
standardization exists. Ability to interpret a variety of instructions furnished in written, oral, or schedule form. 
 
BEHAVIORAL REQUIREMENTS 
Regular attendance is required. 

 The ability to follow directions from a manager and a supervisor. 

 Interact well and be available to help others in the marketing team.  

 Assist staff and management with internal marketing related tasks and projects. 

 Be professional and polite in verbal and non-verbal communications. 

 Be open to receiving constructive feedback. 
 
Demonstrate professional behavior that supports team effort and enhances team behavior, performance and 
productivity. 
 
PHYSICAL DEMANDS 
While performing the duties of this job, the employee is regularly required to sit at a desk and/or computer for 
extended periods of time during the work day. The employee must have the visual ability for close vision and the 
ability to focus. The employee is frequently required to stand and walk. 
 
OTHER SKILLS AND ABILITIES 

 Innovative thinker, with proactive, take-charge attitude. 

 Excellent organization, content developement and problem-solving skills. 

 Ability to communicate effectively with all levels of management and staff; ability to remain diplomatic in 

navigating the politics with all interactions within the industry. 

 Demonstrated ability to write technical and promotional copy. 

 Technically savvy and can pick up new tools quickly. 

 Possess passion, creativity and enthusiasm for assignments. 

 Contributes a positive attitude to maintain a strong team culture. 


